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news

Bayer launches 
second generation 
rodenticide

Bayer have launched Rodilon, a new 
single feed, second generation 
rodenticide. The range contains the 
first new active ingredient – 
difethialone - to be introduced to the 
UK in over 20 years, according to 
Bayer, who claim Rodilon will control 
rodents that are resistant to 
bromadiolone and difenacoum.

Bayer has created four baiting 
formulations which it claims are 
extremely pallatible. Two of the 
products, Rodilon Wheat Tech and 
Rodilon Trio benefit from a unique 
‘Turbo Impregnation’ manufacturing 
process that infuses the active 
ingredient right to the core of the bait, 
which they say means the operator is 
subjected to minimal risk from dust. 

Rodilon is available now in a range 
of pack sizes through all major 
distributors. If you’re interested in the 
product, further information is 
available at  http://goo.gl/qi8bv 
 www.pestcontrol-expert.com 

August saw the 1,000th pest controller join 
the PROMPT Scheme - Sam Garth of 
BPCA member, Neal Pestforce Ltd.

Sam joined Neal Pestforce in 2008 as a 
temporary grain store treatment operator and 
enjoyed the job so much he joined as a full 
time pest control technician later that year. 
Having joined PROMPT as its 1,000th 
member Sam said “I was really pleased when 
I passed Level 2, but I know being recognised 
in the industry doesn’t stop there. PROMPT 
is a great way to recognise my ongoing 
training each year and means Neal Pestforce 
can demonstrate to customers that I’m 
trained and up to date. It’s important to be 
able to demonstrate the industry sets high 
standards and PROMPT provides a means 
to do that easily, effectively and positively.”

This illustrates the progress made by the 
scheme following renewed efforts by 
industry leaders to promote the benefits of 
annual CPD.

Rob Simpson, BASIS Managing Director 
commented “It is significant that the pest 
control industry has now risen to the 
challenge to show that it has professional 
operators who are highly trained and skilled 
at what they do.

“Future legislation will require independent 
regulation of training and skills updating, and 
it is important that the industry supports a 
credible, independent scheme before it 
becomes a legal requirement.

“Sam is a fine example of enthusiastic 
young people coming into the industry, keen 
to keep their recently acquired knowledge and 
skills up to date. PROMPT is the way to 
ensure those skills are recognised by 
government, customers and industry 
colleagues alike.”

BASIS PROMPT also has a new website, 
designed to promote the importance of CPD 
both to the industry and its wide range of 
consumers:  www.basispestcontrol.com 

PROMPT CPD scheme 
reaches 1,000th member

“PROMPT is a great way 
to recognise my ongoing 
training each year and 
means Neal Pestforce can 
demonstrate to 
customers that I’m 
trained and up to date.”

Are you a registered 
BASIS PROMPT professional? 
PROMPT is an independent industry-recognised register of suitably 
qualified people who can genuinely claim to be professionals in public 
health pest control and related activities.

Members make a commitment to lifelong learning Continuing 
Professional Development (CPD) which all professionals in leading 
industries are expected to make. 

Show your customers that 
you’re a true professional.

For further information, go to
www.basispestcontrol.com
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The Corporate Manslaughter and Corporate 
Homicide Act 2007 came mostly into force 
on 6 April 2008. It is not retrospective, and it 
runs in parallel with existing legislation. It 
allows blameworthy directors, officers or 
individuals to be personally prosecuted. It 
takes potential liability to the heart of the 
boardroom in order to impose liability and 
thus penalty for breach, upon the 
organisation as a whole.

The expression ‘organisation’ is wide. 
It includes not only companies but also 
partnerships; trade unions; public bodies; 
most government bodies; voluntary groups 
and charities – provided that they operate 
in the UK. It almost certainly includes 
your company.

If a death occurs and a prosecution is 
brought, the court will consider whether 
the organisation owed a duty of care, 
whether to employees or other workers; 
or as occupier of premises; or in the 
carrying out of construction and 
maintenance; or any other activity carried 
out on a commercial basis. If the judge 
decides that there was a duty of care, then 
the jury will consider whether the 
organisation was in breach of this and of 
health and safety legislation, and whether 
this breach was due to the failings of senior 
management. In particular, the court will 
consider the attitudes and accepted 
practices of an organisation; its policies and 
systems and how these compare with 
available and authoritative health and safety 
guidance and whether in breach of health 
and safety legislation.

It is important to note that liability cannot 
be avoided by senior management stating ‘we 
have delegated responsibility for health and 
safety to others’. It is the health and safety 

culture of the entire organisation which is 
under scrutiny.

The penalties for breach are severe and 
include an unlimited fine (the first case 
successfully prosecuted against the relatively 
small company invoked a fine of £385,000). 
The Act also has power to order the making 
of a remedial order (i.e. to remedy 
management failure) and a publicity order.

In order to protect its position, every 
organisation should consider whether its 
health and safety leadership and culture 
meets the standards set out in the Joint 
Guidance issued by the Institute of Directors 
and Health and Safety Commission, and 
should ask itself whether improvements can 
be made to its safety management systems 
and whether this may be helped by an 
independent audit of those systems and 
compliance. Organisations should develop an 
incident response plan and, most importantly, 
consider ways to strengthen the health and 
safety culture within the organisation as a 
whole so that everybody takes responsibility 
for improving health and safety.

Insurance is available to defend the costs 
of an unsuccessful prosecution but, as a 
matter of public policy, no insurance is 
available for penalties or prosecution costs.

 http://goo.gl/q3S5N 
 www.robinsons-solicitors.co.uk 
 www.bridgeinsurance.co.uk 
 www.pestcontrolinsurance.co.uk 

AREAS OF RISK 
	Safe storage and transit, including driver 
 /operative protection, of noxious   
 poisons and gases
	Full risk assessment of the use and  
 methods of use of such items
	Driver/operative training ensuring   
 containers/vehicles are fully and   
 properly marked to identify 
 substances within
	Ensuring staff awareness of   
 symptomology of poisoning/  
 contamination

	Availability of full toxic material   
 information to assist all stages of   
 medical treatment, including first aid
	Ensuring driving time/distances are not  
 excessive and with opportunities for  
 adequate rest
	Ensuring adequate operative training if  
 ladders/gangways/flat or glass roofs are  
 to be accessed with adequate prior risk  
 assessment if access required to   
 elevated or confined spaces. 

Stephen Woolley of Robinsons 
Solicitors explains this important 
legislation and how it may 
influence your business.

These are just examples but senior management 
should view the activities of their organisation laterally.

Corporate
manslaughter

LEGISLATION | feature
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The lobbying days were provided through 
BPCA’s membership of CEPA, the pan-
European umbrella body for pest 
management associations. BPCA is the first 
CEPA member to hold one of these lobbying 
days, and we have expressed an interest in 
repeating the process in the future. We 
targeted members of the Environment, Public 
Health and Food Safety Committee (known 
as ENVI) as these are the people deciding the 
future shape of our industry.

The politicians were very interested to hear 
about BPCA and the challenges facing our 
industry: including loss of actives, the threat 
from rogue/cowboy companies, the potential 
dangers from amateur users, and of course 
our goal to drive professionalism. We 
explained about the importance of 
professional pest control to maintain public 
health, food safety, control the spread of 
disease, and ensure responsible stewardship 
of biocides. More than one person we spoke 
to was surprised to learn that under the 
Control of Pesticides Regulations 1986 and 

1997, while it’s an offence for a ‘professional 
use only’ pesticide to be used by someone 
who is not a professional user, it is not an 
offence to sell or supply these products to an 
unqualified purchaser, nor is there any active 
monitoring to prevent illegal use ie by 
amateurs, often purchased through game 
fairs or the internet. This seemed to spark 
the interest of several MEPs, who quickly 
grasped the dangers inherent in the 
current system.

Our visit to Brussels was very timely, as it 
was on a day of in-depth discussions 
regarding the Biocidal Products Directive, 

which will cover our sector. MEPs’ focus was 
on Article 5, which covers training and 
certification for users, distributors and 
advisers. So our push for CPD and 
competence to practice was very well received. 
Most of the people we met understood that 
ineffective treatments can lead to resistance, 
and we drummed home the message that 
though we are a safe industry, amateur users 
are less likely to interpret safety instructions 
correctly or to understand how to use 
products to best effect.

Roland Higgins, CEPA Director General 
said “I have been involved in many lobbying 
events during my career in Brussels, and I was 
very pleased with the way this worked. I am 
pleased to say that of those MEPs who were 
unable to see us on the day, the majority have 
said that they want to meet BPCA in the 
future, as professional pest control is 
something they want to understand, and they 
will be looking to BPCA to inform them. I 
will also be meeting other MEPs who are at 
the heart of the SUD and BPD through 

BPCA focused on three 
key messages:

1 The Common European (CEN)   
 standard for Professional Pest   
 Control – BPCA wants to ensure   
 those people using biocides are   
 competent to do so, both through   
 self-regulation and working with   
 legislators, and we see the CEN   
 standard as a good first step

2 Integrated Pest Management (IPM)  
 – emphasising control not   
 eradication, through an extremely   
 efficient method which is more   
 environmentally friendly

3 How BPCA can help MEPs and   
 Government with the problems 
 they face.

Entering the lobby

In October BPCA sent delegations of Board members and staff to 
both the European Parliament in Brussels and also constituencies in 
the UK. The purpose of the visits was to meet MEPs and UK 
Government representatives to discuss the importance of 
professional public health pest control.

Lewis Jenkins and Simon Forrester discuss business 
with Struan Stevenson’s colleague

Linda McAvan MEP 
with Lewis Jenkins and Simon Forrester

EUROPEAN 

STANDARD DEBATED

See page 28
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